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5. Obsah  

    a) cieľ riešenia 

The main goal of the paper is to explore and evaluate the perception of service providers 
on tourists traveling with children and consequently propose implications for tourism 
organizations at different levels.  

    b) obsah riešenia                                       

The first, theoretical part of the paper describes specific features of tourist traveling with 
children; their consumer behavior, decision making, requested characteristics of tourism 
products and services and current tends influencing this market segment. The second part 
explores how tourism establishments and organizations perceive travelers with children in 
Slovakia. Both, secondary and primary data are used to help examine the research problem. 
Based on the secondary data, the actual situation on the tourism market, the management 
system of tourism within the country and its strategy, the system of assuring quality in 
tourism and travel behavior of its citizens are analyzed. Further, the primary data were 
collected; questionnaires were selected for conducting this study. Three types of destination 
have been chosen and the biggest one questioned. 

    c) dosiahnuté výsledky 

The findings revealed that despite the lack of statistical data and negative demographical 
development, the growth in numbers and expenditures of tourists traveling with children is 
predicted. Currently, they are not seen as problematic and neither are they replaced by other 
market segments. On the other hand, the segment does not represent the majority of 
customers, does not bring higher profit compared to the other customers and tends to have a 
higher expectation for services and products, what makes it more challenging. However, the 
segment should be strengthened within the tourism strategies, regional and national as well. 
Furthermore, the quest for national quality brand regarding children and families in tourism 
has been recognized. 
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